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Brands For Less Group Embarks on a Digital Transformation
Journey with Google Cloud

Off-price retail leader to leverage Google Cloud's data analytics and Al capabilities for enhanced efficiency and customer
experience

Dubai, United Arab Emirates, 3 March, 2025 — Brands For Less (BFL) Group, a leading off-price retailer in the Gulf
Cooperation Council and Southeast Asia, today announced a strategic partnership with Google Cloud to accelerate its digital
transformation journey. This collaboration will empower BFL Group to leverage Google Cloud's advanced data analytics,
artificial intelligence (Al), and machine learning (ML) capabilities to optimize operations, enhance customer experiences, and
drive future growth.

BFL Group, which has recently sold a 35% stake valued at $360M to TJX Companies, has ambitious plans for expansion. By
harnessing the power of Google Cloud’s BigQuery, a highly scalable and cost-effective multicloud data warehouse, BFL Group
will unlock valuable insights from its data to make smarter, data-driven decisions across its business.

This partnership will bring several key benefits to the group. With smarter inventory management, BFL Group can accurately
predict demand, optimize inventory levels, and minimize costs associated with overstocking and clearance sales by analyzing
sales data with BigQuery. Enhanced supply chain visibility will enable BFL Group to identify bottlenecks, improve logistics,
negotiate better deals with suppliers, and ensure timely product delivery to customers. By leveraging BigQuery's ability to
analyze historical data and competitor pricing, the group can implement dynamic pricing strategies to optimize revenue and
remain competitive.

Furthermore, through advanced data analytics and Al, BFL Group will be able to create personalized product recommendations
and deliver a unique omnichannel shopping experience for each customer. By analyzing customer feedback and support tickets,
the group can identify pain points and proactively address them, leading to increased customer satisfaction and loyalty.

This collaboration will be instrumental in supporting BFL's growth strategy and strengthening its position as a leader in the off-
price retail market.

"We are pleased to partner with Google Cloud on this transformative journey," said Ayman Beydoun, CEO of BFL Group. “With
a strong commitment to harnessing emerging technologies and digital transformation, we leverage Google Cloud’s cutting-edge
technology and deep Al and data expertise to unlock the full potential of our data, optimize our operations, and deliver
exceptional customer experiences. This collaboration will be instrumental in supporting our growth strategy and further
strengthening our position as a leader in the off-price retail market."

Ziad Jammal, General Manager UAE, Levant and North Africa at Google Cloud said, "Brands For Less is a true innovator in the
off-price retail sector, and we are thrilled to be its technology partner on its digital transformation journey. Google Cloud's Al and
data analytics solutions are purpose-built to help retailers like BFL gain a deeper understanding of their customers, optimize
their operations, and ultimately deliver exceptional shopping experiences. We are confident that this collaboration will further
solidify BFL's position as a leader in this dynamic and competitive market."

This partnership marks a significant step forward in BFL's commitment to innovation and digitalization. By embracing Google
Cloud's advanced technologies, BFL is well-positioned to thrive in the rapidly evolving retail landscape and deliver even greater
value to its customers.

About Brands For Less

The Brands for Less (BFL) Group is one of the world’s leading off-price retailers, offering the latest fashion trends and home
products at competitive prices. Founded in Lebanon in 1996, the Group introduced an innovative business model that brings top
global brands to customers at significant discounts. Expanding to the United Arab Emirates in 2000, Brands for Less quickly
became a preferred destination for smart shoppers in the region. Today, the Group operates in over seven markets across the
GCC and Southeast Asia, providing a unique "Treasure Hunt" shopping experience, where customers can discover new
products and surprises with every visit. Brands for Less is committed to delivering exceptional value by offering high-quality
products with discounts of up to 80% off their original prices. The Group has also built a strong reputation for its forward-thinking
approach and excellent customer service. As it continues to grow and expand, Brands for Less remains dedicated to meeting
the evolving needs of its customers and expanding its reach into new markets worldwide. The Group’s latest push was towards
making Brands for Less more inclusive for customers worldwide by taking their e-commerce experience to new audiences.

About Google Cloud



Google Cloud is the new way to the cloud, providing Al, infrastructure, developer, data, security, and collaboration tools built for
today and tomorrow. Google Cloud offers a powerful, fully integrated and optimized Al stack with its own planet-scale
infrastructure, custom-built chips, generative Al models and development platform, as well as Al-powered applications, to help

organizations transform. Customers in more than 200 countries and territories turn to Google Cloud as their trusted technology
partner.
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